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ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
' AVTaywvVIOoTIKOTNTAas

A MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon TFEQPIIOS KOYMEAHZ A.E nou e€dpelel oTnv nepipepela 3T. EAANAdag evraxbnke oTn dpacn
«EpyaleioBnkn AvTtaywvioTikOTnTac» npolnoloyiopol 400 skar. Eup®w. H dpdon oToxeusl otn BeATioon TG
avTaywvioTIKOTNTAG TWV HIKPWV Kal MOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIGHO TOUG,
TNV UI00£TNON CUCTNPATWV TUNOMoINONG & MigTonoinoNng, KaBwg kal oe branding kai Yn@iakr npoBoAr.

O 0oUVOAIKOG npolnoAoyiopdg Tng enévduong eival 200.000,00€ ek Twv onoiwv n onudécia dandvn avepxeralr o€
100.000,00€ kar cuyxpnuaTodoTeiTal and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvAanTuéng Tng
Eupwnaikng ‘Evwong.

To ENIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPOG XPNHATOIOTNON Kal uAonolgiTal, nepIAapBavel enevdUOEIg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta - EEonAiopog

v MoTonoinon MpoiovTwv — YNNpeoi®v - AladikaciwV

v Suokeudaaoia - ETIkéTa - Branding

v Wnoelakn MpoBoAn

v MeTaQopika peoa

v MigBoAoyIkd KOOTOG epyalopeévwV (VEO MPOCWNIKO)

M£ow TNG CUHHETOXNAG 0TH ApdAcon, N ENIXEipNON NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non TNg kepdoPopiag TG

v/ gvioxuon TnG eEwaTpEPEIAg

v €NEKTAON TNG Ayopdagc UE TN NPOaBNKN VEWV NPoiovTwV & UNNPECIOV
v €€EaoAlion uwnAOTEPNG MOIOTNTAG NPOIOdVTA & UMNPETIEC

v al&non TNG napaywyikotTnTag & BeATiwon AEIToupyIKwVv d1adIKaciwV
v gvioxuon TngG enIXEIpNPATIKOTNTAG

v dnuioupyia / diaTrpnaon noloTIKwV BECEWV gpyaaiag

Me Tn oupBoAr Tou EMAVEK gvioxUBnKe n enixeipnon ano@epovTac oQpeAn oTNV avTaywvioTIKOTNTA TNG XWPag Kabwg

Kal oTnV TOMIKM olkovoylia.
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Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepelakig Avantuéng

Me tn ouyxpnpatoddétnon tns EAAGSas kal tns Eupwnaikns Evwons



